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Singapore International Water Week 2022 returns as a physical event from 17 to 21 April 2022 at the Sands Expo & 
Convention Centre in Singapore, alongside the CleanEnviro Summit Singapore.
 
As one of the first international water shows to be held in-person in Asia since the COVID-19 pandemic, SIWW2022 will 
bring stakeholders from government, utilities, industry and academia together to share best practices, policy development 
in water, and to present the latest in technological innovation.
 
With the opening up of international travel lanes into Singapore, SIWW2022 is expected to attract over 10,000 physical 
and virtual on-demand international, regional and local attendees looking for solutions to urban water challenges, and 
to build and renew business partnerships. Showcasing products and services spanning the entire urban water cycle, the 
SIWW2022 Water Expo will feature 350 exhibitors with the latest solutions and technologies across 3 full exhibition halls.

SIWW2022 is the place-to-be if you wish to build brand exposure for your products, as well as establish new leads 
and business opportunities.

ABOUT SINGAPORE INTERNATIONAL WATER WEEK 2022

What sets SIWW apart?

SIWW2018 Key Statistics

Top Regions at SIWW 2018 
(excluding Singapore)

Over 500
Water Leaders

Over 

24,000
Participants

From 110
Regions and 

Countries

S$23 Billon
In Total Value for Business

Announcements

Statistics reflected based on Singapore International Water Week 2018

SOLUTIONS & TECHNOLOGY
Innovation and solutions in urban water 
management, for municipal and  
industrial users

GLOBAL EVENT, REGIONAL FOOTPRINT
A global water event with strong relevance 
and application to Asia

BUSINESS & NETWORKING
Gathering of industry, utilities and 
governments for business collaboration 
and partnerships

URBAN SUSTAINABILITY
Co-located with CleanEnviro Summit to 
advance sustainability agenda for built  
urban environment

THOUGHT LEADERSHIP
Insights on latest trends, solutions and case 
studies in various thematic areas

13%
AMERICAS

14%
EUROPE 61%

ASIA

4%
MENA & 
AFRICA 8%

OCEANIA
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https://www.siww.com.sg/home
https://www.siww.com.sg/home
https://www.siww.com.sg/home/attendee-information/for-exhibitors/why-exhibit


BRANDING OPPORTUNITIES (DIGITAL)

•  Website Advertising

•  E-newsletter / EDM Advertising
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BRANDING OPPORTUNITIES (DIGITAL)

Website Advertising – SIWW event home page  
(www.siww.com.sg/home)

Why Advertise?

Rates

Slots per month Monthly rate (2021) Monthly rate (2022)

Digital banner 1 S$1,500 S$3,000

Specifications

Dimensions (W x H) Maximum file size File type

Digital banner 1263 x 93 px 500 KB JPG, GIF, PNG

• Advertisers to provide artwork and URL for hyperlink
• To track your banner advertisement’s performance, we recommend tagging your URL with UTM (Urchin 

Tracking Module) parameters. These tags are then sent back to your Google Analytics for tracking of  
referral traffic

1263 px

93 px DIGITAL BANNER

62,000
Users Per Year Global Audience

of Water Professionals
100% SOV
Exclusive Placement
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BRANDING OPPORTUNITIES (DIGITAL)

E-newsletter / EDM Advertising

Why Advertise?
Global Audience

of Water Professionals

Rates

Placement Rates per EDM*

Digital banner
Middle of EDM, after ‘Feature News’ S$1,500

End of EDM, before ‘Important Notices’ S$1,000

Specifications

Dimensions (W x H) Maximum file size File type

Digital banner 600 x 150 px 500 KB JPG, GIF, PNG

• Advertisers to provide artwork and URL for hyperlink
• To track your banner advertisement’s performance, we recommend tagging your URL with UTM (Urchin 

Tracking Module) parameters. These tags are then sent back to your Google Analytics for tracking of  
referral traffic

600 px

150 px

19.2%
Average open rate

* Applicable from Oct 2021 to April 2022

DIGITAL BANNER

DIGITAL BANNER

37,000
Subscribers

DIGITAL BANNER
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BRANDING OPPORTUNITIES (ONSITE)

•   Level 1 at Sands Expo & Convention Centre

• Advertisement period: 17 – 21 April 2022   



BRANDING OPPORTUNITIES (ONSITE)

LED Screen at Porte Cochere

S$25,000 FOR A SET OF 6 SCREENS (OF THE SAME SIDE)

Format of Advertisement Digital

Exclusivity Non-Exclusive

Frequency of Advertisement 15s per 10-min loop

Specifications of Artwork Screen 1 and 3: 464 (W) x 768 (H) pixels (100% size)
Screen 2 and 4: 542 (W) x 768 (H) pixels (100% size)

Image Output Format: JPEG, 96dpi

Notes to Advertiser(s) • Advertisers are to cater ~30% of advertising space for Organisers’ 
acknowledgement as header/footer

•  Sequence of advertisement is determined at Organisers’ discretion
•  Final artwork in stipulated output format to be provided by Advertisers
•  Advertising rate is inclusive of a one-time upload rate. Additional charges 

apply if re-upload is required
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BRANDING OPPORTUNITIES (ONSITE)

Bulkheads near SweetSpot

S$20,000 PER SIDE / S$40,000 FOR BOTH SIDES

Format of Advertisement Print

Exclusivity Exclusive per Side

Specifications of Artwork A:  Bulkhead facing Bayfront Ave
 • VS 12807mm(W) x 2783mm(H)
 • AS 12827mm(W) x 2823mm(H)

B:  Bulkhead Facing Expo Hall A, B, C Entrance
 • VS 10473mm(W) x 2790mm(H)
 • AS 10513mm(W) x 2830mm(H)

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertisers

A B
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BRANDING OPPORTUNITIES (ONSITE)

Mounted Digital Screens

S$15,000 PER ADVERTISER

Format of Advertisement Digital

Exclusivity Non-Exclusive

Frequency of Advertisement 15s per 10-min loop

Specifications of Artwork 768(W) x 1280(H) pixels in JPG (96dpi) / MP4 (h.264 codec)

Notes to Advertiser(s) • Advertisers are to cater ~30% of advertising space for Organisers’ 
acknowledgement as header/footer

• Sequence of advertisement is determined at Organisers’ discretion
• Final artwork in stipulated output format to be provided by Advertisers
• Advertising rate is inclusive of a one-time upload rate. Additional charges 

apply if re-upload is required
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BRANDING OPPORTUNITIES (ONSITE)

Horizontal Banner (Front Panel)

S$17,000 PER ADVERTISER

Format of Advertisement Digital

Exclusivity Non-Exclusive

Frequency of Advertisement Loop every 10s

Specifications of Artwork 2176(W) x 448(H) pixels, 72dpi in JPG (96dpi) / MP4 (h.264 codec)

Notes to Advertiser(s) • Sequence of advertisement is determined at Organisers’ discretion
• Final artwork in stipulated output format to be provided by Advertisers
•  Advertising rate is inclusive of a one-time upload rate. Additional charges 

apply if re-upload is required
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BRANDING OPPORTUNITIES (ONSITE)

Horizontal Banner (Back Panel)

S$15,000 PER ADVERTISER

Format of Advertisement Digital

Exclusivity Non-Exclusive

Frequency of Advertisement Loop every 10s

Specifications of Artwork 2088(W) x 432(H) pixels, 72dpi in JPG (96dpi) / MP4 (h.264 codec)

Notes to Advertiser(s) • Sequence of advertisement is determined at Organisers’ discretion
•  Final artwork in stipulated output format to be provided by Advertisers
•  Advertising rate is inclusive of a one-time upload rate. Additional charges 

apply if re-upload is required
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BRANDING OPPORTUNITIES (ONSITE)

Stair Wrap

S$20,000

Format of Advertisement Print

Exclusivity Exclusive

Specifications of Artwork TBA

Notes to Advertiser(s) • Sticker will be placed at the back of the step not on the tread
• Final artwork in stipulated output format to be provided by Advertiser
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BRANDING OPPORTUNITIES (ONSITE)

S$15,000 PER SET OF PILLARS AS INDICATED IN A OR B

Format of Advertisement Print

Exclusivity Non-Exclusive

Specifications of Artwork TBA

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

Pillar Wrap

A: Pillar sides boxed up in yellow
B: Pillar sides boxed up in pink

A A BB

12



BRANDING OPPORTUNITIES (ONSITE)

S$12,500

Format of Advertisement Print

Exclusivity Exclusive

Specifications of Artwork 7970mm (W) x 1415mm (H)

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

Print Banner (Facing Retail)
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BRANDING OPPORTUNITIES (ONSITE)

S$20,000 PER SET OF 2 UNITS OF ESCALATORS

Format of Advertisement Print

Exclusivity Exclusive per set of 2 units of escalators

Specifications of Artwork TBA

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

Escalator Wrap (to Level 3)
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BRANDING OPPORTUNITIES (ONSITE)

•   Level 3 at Sands Expo & Convention Centre

• Advertisement period: 17 – 20 April 2022



BRANDING OPPORTUNITIES (ONSITE)

S$17,500 PER SET OF 2 UNITS OF ESCALATORS

Format of Advertisement Print

Exclusivity Exclusive per set of 2 units of escalators

Specifications of Artwork TBA

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

Escalator Wrap
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BRANDING OPPORTUNITIES (ONSITE)

Digital Bulkhead (towards Level 1)

S$10,000 PER ADVERTISER

Format of Advertisement Digital

Exclusivity Non-Exclusive

Frequency of Advertisement Loop every 10s

Specifications of Artwork 2176(W) x 1216(H) pixels, 72dpi in JPG (96dpi) / MP4 (h.264 codec)

Notes to Advertiser(s) • Sequence of advertisement is determined at Organisers’ discretion
•  Final artwork in stipulated output format to be provided by Advertisers
•  Advertising rate is inclusive of a one-time upload rate. Additional charges 

apply if re-upload is required
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BRANDING OPPORTUNITIES (ONSITE)

S$10,000

Format of Advertisement Print

Exclusivity Exclusive

Specifications of Artwork 8520mm (W) x 1250mm (H)
(Bleed 120mm Top and Bottom for sewing of 3” Pockets)
Notes to Advertiser(s): Final artwork in stipulated output format

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

Horizontal Banner (towards Level 1)
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BRANDING OPPORTUNITIES (ONSITE)

Bayview Foyer Level 4 – Frosted/Transparent Stickers on Glass (Door)

S$10,000 FOR A SET OF 8 PANELS ON THE SAME SIDE

Format of Advertisement Print

Exclusivity Exclusive per set

Specifications of Artwork TBA

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser
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BRANDING OPPORTUNITIES (ONSITE)

•   Basement 2 at Sands Expo & Convention Centre

•  Advertisement period: 18 – 20 April 2022



BRANDING OPPORTUNITIES (ONSITE)

S$10,000 PER SET OF 2 UNITS OF ESCALATORS

Format of Advertisement Print

Exclusivity Exclusive per set of 2 units of escalators

Specifications of Artwork Upper: 3450mm (W) x 946mm (H) 
Bottom: 3186mm (W) x 1072mm (H)
Middle: 1785mm (W) x 635mm (H)

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

  

Escalator Wrap
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BRANDING OPPORTUNITIES (ONSITE)

S$12,000

Format of Advertisement Print

Exclusivity Exclusive

Specifications of Artwork 1050mm (W) x 4000mm (H)

Notes to Advertiser(s) • Final artwork in stipulated output format to be provided by Advertiser

Bulkhead (Towards Water Expo @ B2)
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DON’T SEE WHAT YOU ARE 
LOOKING FOR?

Contact us to develop a 
custom advertising package 
that is right for you.

SECURE YOUR 
ADVERTISING SLOT TODAY!

Email us at  
sales@siww.com.sg

Stay connected with us: @siww.com.sg @waterweeksg @siwwwww.siww.com.sg
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